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Summary of  act ions taken by the 
City  of  Cape Town together with Cape Town Tourism to 
address  the chal lenges facing the tourism industry  and 

st imulate supply and demand for  future growth. 



Adapt  and implement  the comprehensive Tour ism Bounce 
Back P lan developed by between the Ci ty  of  Cape Town and 
Cape Town Tour ism. This  plan adopts  the f ramework of  
conta inment , adjustment  and recovery.



Assis t  the tour ism industry  by unlocking immediate rel ief  
measures  to  address  the severe cash f low cr is is  many tour ism 
businesses  current ly  face, thereby ensur ing as  many of  them 
surv ive unt i l  substant ia l  demand f inal ly  returns. This  inc ludes 
rates  repr ieve and lease reduct ions.  



Cont inue to lobby nat ional  government  to  responsibly  ease the 
current  COVID-19 restr ic t ions  that  are making i t  d i ff icu l t  for  
tour ism and hospi ta l i ty  establ ishments  to  operate in  a  f inancia l ly  
susta inable manner.



Cape Town Tour ism along with  i ts  industry  partners  wi l l  cont inue 
to dr ive successfu l  domest ic  tour ism campaigns to  generate local  
demand for  the tour ism industry. These wi l l  run a longside the 
Dest inat ion Market ing campaign by the Ci ty  of  Cape Town. 



Leverage a l l  our  s t rategic  partnerships  and agreements  to  
ensure connect iv i ty  and demand f lows to  Cape Town. This  
inc ludes cont inued funding for  the Air  Access  In i t ia t ive and 
Cape Town Cruise In i t ia t ive, as  wel l  as  c i ty  to  c i ty  agreements .



Ensur ing Cape Town is  a  safe tour ism dest inat ion by 
communicat ing, in forming and empowering tour ism 
establ ishments  to  implement  a l l  COVID-19 regulat ions, ad wel l  as  
the promot ion of  the Travel  Wise programme.



Ensure Cape Town stays  top of  mind in  key source markets  v ia  
targeted socia l  media  messaging and media monitor ing to 
determine and respond to changing t ravel ler demands.



The Ci ty  of  Cape Town a long with  Cape Town Tour ism wi l l  
cont inue to produce content  for  internat ional  market ing 
campaigns that  wi l l  be rol led out  when the internat ional  
tour ism environment  proves conducive to  the launching of  
such a  campaigns.  



The Ci ty  of  Cape Town wi l l  work a longside Cape Town Tour ism in  
ident i fy ing and developing new tour ism products  that  can 
divers i fy  our  offer ing as  a  tour ism dest inat ion. 



Promote Cape Town as  a  res i l ient  and responsible 
tour ism dest inat ion under  the Ci ty  of  Cape Town’s  
Responsible Tour ism st rategy. 



The Ci ty  of  Cape Town wi l l  cont inue to f ind innovat ive ways  to  
rol l -out  the schools  tour ism programme that  is  foster ing a  tour ism 
mindset  amongst  our  youth, both as  a  dest inat ion and as  a  
potent ia l  career  opt ion. 
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